The Sacramento Kings Put on the Full Court

Press with Mobile Commons MOBILE cOMMONS

+ NBA TEAM DRIVES INCREASED TICKET SALES, FAN PARTICIPATION & CUSTOMER
RETENTION WITH MOBILE COMMONS MOBILE CAMPAIGN PLATFORM

SUCCESS STORY

CHALLENGE

As an NBA team and arena owner in a mid-sized media market, the Sacramento Kings
are constantly looking for innovative ways to engage fans, drive incremental ticket
sales to games and events, and maximize the marketing budget. Though a highly
successful franchise with a loyal fan base, the Kings increasingly faced strong
competition for their fans’ discretionary entertainment dollar so were looking for some
progressive, and more direct, ways to interact with their customers. They decided to
implement and test a mobile marketing strategy.

The Kings had multiple objectives for the project. The first was to find a single,
integrated, easy-to-use platform that would allow them to leverage the growing power
of mobile marketing via SMS text messaging, voice, and the web. Second, the ROl and
efficiency metrics had to exceed existing marketing efforts. Lastly, major team
sponsors had to see real value from the various mobile promotional campaigns.

SOLUTION

After an unsuccessful test run with another vendor, the Kings undertook a thorough
assessment of the marketplace and selected Mobile Commons to address their mobile
marketing needs. Ease of use, powerful features, data integration capabilities, carrier
agnostic, client strategy, and customer support were cited by the Kings as key factors
in the selection of Mobile Commons.

Utilizing the Mobile Commons platform, the Kings quickly began launching creative and
entertaining campaigns that incorporated both SMS text messaging and voice alerts.

RESULTS

To date the Kings have seen great results from their mobile efforts. Key metrics are up
across the board including enhanced renewal rates among season ticket holders,
higher per capita ancillary income, moving ticket buyers “up the value chain”, and
increased ROl on marketing spend when compared to other forms of advertising.
Critical sponsors have also been very pleased with the tangible results they’'ve
experienced. Mobile has now officially become a key part of the Kings ongoing
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marketing strategy.
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CUSTOMER PROFILE

LOCATION:
Sacramento, California

URL:
http://www.nba.com/kings

INDUSTRY:
Sports and Entertainment

PRODUCTS:
~ mCommons™, chosen for its best-
in-class SMS messaging
capabilities

~ mConnect™, selected for its
ability to connect the power of
SMS with voice messaging

RESULTS:
~ Increased renewal rates among
season ticket holders

~ One promo netted $10 in revenue
for every message sent

~ Uptick in converting mini-plan
ticket holders to full season ticket

plans

~ Improved no-show rate at games

~ Delivery of more effective
promotions for key sponsors

MOBILE COMMONS - CONNECT ¢ ENGAGE

We provide our customers with a seamless offering of products that spans the web, the real world, and the different mobile mediums—allowing them to go mobile, use

open standards, and reach more people. That’s why we’re called Mobile Commons.

MOBILE cOMMONS WEB:

mobilecommons.com

86 Chambers Street, #701 EMAIL: info@mobilecommons.com
New York, NY 10007 PHONE: (212) 537-5175



